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TABLE(8-1) - CONSUMER PRICE INDEX NUMBERS FOR JORDAN PER MAIN GROUPS AND SUB-GROUPS 1997=100

INDICE DES PRIX DE LA CONSOMMATION DE LA JORDANIE SELON LES GROUPES ET LES SOUS-GROUPES 1997=100

GROUPS & SUB-GROUPS 2003 | 2002 | 2001 | 2000 | 1999 | 1998 | 1997 | 1996 | 1995 | 1994 P15 Tl e sl
FOODSTUFF 1048 1029 1027 1024 1031 1040 1000 9338 87.7 85.7 L) 31 gall
CEREALS & CEREAL PRODUCTION 101.4 96.3 94.0 94.6 939 1043  100.0 75.2 53.9 53.1 Leilaiiay cgaal
MEAT & POULTRY 1062  101.9  99.0 98.4 99.4 1017 1000  101.4 98.6 97.0 oalsall s asall
FISH 1032 1026 1002 1015 1027 1040  100.0 95.1 86.6 83.1 B
DAIRY PRODUCTS & EGGS 1043 1044 1051 1037 1041 1053  100.0 90.5 82.4 79.2 Gl 5 Leilaia 5 LY
OIL & FATS 91.9 975 1015 1056  101.8  100.1  100.0 98.4 92.0 89.8 Oy g
FRUITS 1172 1181 1196 1185 1214 1103 1000 1131  108.0 91.1 aS) all
VEGETABLES 10841 1037 1056 1033 1114 1072  100.0 78.4 851 1007 Jhaal
DRIED PULSES 1021 1044 1067 1077 1046 1051  100.0 98.0  100.3 90.2 Alaal) 5 dlal) J i)
SPICES 1381 1443 1492 1480 1286 1195  100.0 99.0 98.2 96.9 Sl 5
NUTS 97.3 97.7 99.4 99.1 981 1036 1000  100.3 88.6 87.2 il el
SUGAR AND SUGAR PRODUCTS 1124 109.0 1133 1088 1111 1139  100.0 94.3 85.6 83.3 dilaties Sl
TEA & COFFEE 96.5 97.3 95.4 969 1012 1020  100.0 91.7 92,5 83.7 ol sl
OTHER FOODS 1052 1044 1036 1042 1041 1020  100.0 99.6 92.4 83.7 G AY) @Y Sl de sana
SOFT DRINKS & SWEETS 89.6 89.3 93.5 97.8 97.4 982  100.0 93.7 86.1 82.8 iladaall 5 el yaal)
SPIRITS DRINKS 1119 1115 1105 1058 1001  100.0  100.0 99.8 96.3 96.1 sy il all
TOBACCO & TOBACCO PRODUCTS 1047 1050 1052 1045 1025  100.3  100.0 98.6 96.8 96.8 ailaiia s gl
FABRICS AND FOOTWEAR 1062 1106 1112 1100  109.3 1038  100.0 1037  94.2 87.8 LiaYly oSl
FABRICS 1063 1100 1105  109.8 1093 1043  100.0  103.7 95.5 89.1 skl
FABRICS FOR MEN 1058  111.0 1100 1099 1109 1068 1000 1054 98.3 93.3 S ot
FABRICS FOR WOMEN 1040 1061 1086 1084  107.3 1029 1000 1024 96.4 89.4 s Gudle
FABRICS FOR CHILDREN 1087 1129 1130 1117 1100 1032 1000 1034 90.9 85.2 Y 55 4l Gudha
EXPENDITURE ON TAILOR-MADE 1108 1136 1109 1097 1084 1046 1000 1025 97.9 85.1 Jonail) Cay a5 LY
FOOTWEAR 1055 1129 1144 1109 1092 1020  100.0  103.8 89.0 82.6 ERRY
FOOTWEAR FOR MEN 1025 1106 1081 1072  103.9 995 1000  106.4 93.6 91.4 s 4l
FOOTWEAR FOR WOMEN 1025 1100 1109 1091 1094 1037 1000 1083 94.0 80.3 FRIERN
FOOTWEAR FOR GIRLS 1150  117.3 1215 1186 1174 1046  100.0 99.5 83.4 78.6 iy 4l
FOOTWEAR FOR BOYS 1075 1168 1225 1131 1109 1015  100.0 99.4 83.4 78.8 Jilal 5 2 5 paal
HOUSING FURNITURE 1109 1083 1059 1040 1026  101.8 1000 992 943 920 Shsal)
RENTS 1117 1093 1074 1051 1027 1018  100.0 99.4 96.2 92.9 @l ey
HOUSING MAINTENANCE 1145 1106 1106 1106 1106 1089 1000  100.0 90.2 87.5 il o ey 5 (Sbosall aze i
WATER, LIGHTING & FUEL 1216 1136 1047 1012 1012 1011  100.0 96.9 94.1 94.1 ol 5515 25851
HOUSEHOLD TEXTILES 98.0 1004  100.9 99.6  101.2 99.8 1000 1007 90.0 86.5 il iall 5 GBI
HOUSEHOLD APPLIANCES 93.0 94.2 96.9 97.6 99.4 99.4 1000 1004 94.6 94.6 ad i) 3 5eaY
HOUSEHOLD UTENSILS 95.5 97.4 98.2 99.0 1000 1000  100.0 99.9 91.0 89.5 sl Y
DETERGENTS 989 1003 1007 1011 1011 1004  100.0 99.6 94.5 93.3 AU o 5
OTHERS 1244 1185 1127  107.4 1047 1026 1000 982 927 924 Glasilly s AY) o)
TRANSPORTATION AND COMM . 1269  119.4 1093 1006 985 987 1000 999 969  100.0 LAy 5 Jail)
EDUCATION 1288 1209 1134 1089 1052  103.0  100.0 958 89.4  84.0 anlasl
MEDICAL CARE 1114 1068  107.8 1091 1066  102.9 1000  99.8  91.6  89.3 dghal) 4l
PERSONAL CARE 1005 988 969 976 974 981 1000 1063 979 950 dpadal) dgial)
ENTERTAINMENT AND CULTURE 954 963 978  97.8 1002 1001 1000 957 88.2 87.8 4 jil) g 485
OTHER EXPENDITURES 2069 1982 1950  177.0  160.7  137.8 _ 100.0 84.0 786 786 s A ciliis
GENERAL INDEX 1107 1082 1063 104.4 1031 100.0  97.1 91.2 89.1 3 gal) paan

103.7
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TABLE(8-2) - CONSUMER PRICE INDEX NUMBER FOR U.A.E PER MAIN GROUPS AND SUB-GROUPS 2000=100
INDICE DES PRIX DE LA CONSOMMATION DE L'A.U.E SELON LES GROUPES ET LES SOUS-GROUPES 2000=100

GROUPS& SUB-GROUPS 2003 2002 2001 dgaa Y Gl 5N Al § A ) e paral)
WEIGHTS
FOOD ,BEVERAGES&TOBACCO 104.7 102.4 101.0 144.300 Aol g Gl pid) g aladalf
CEREALS & CEREAL PRODUCTION 103.9 105.1 103.3 16.700 Liladia g o aall
MEAT & POULTRY 105.7 106.2 104.0 28.200 Ol sall g agalll
FISH 102.6 104.7 106.1 10.000 ey
DAIRY PRODUCTS & EGGS 104.6 104.4 103.5 17.800 Ul g Leiladiia o oY)
OIL & FATS 103.0 104.2 102.9 4.700 Csadll s &g 3l
FRUITS& VEGETABLES 105.8 111.2 109.0 35.700 il g ) 5 S 4l
SUGAR AND SUGAR PRODUCTS 105.4 105.4 106.5 7.200 Aladiay HSudl
TEA, COFFEE&COCOA 104.4 105.2 103.9 3.200 cll 5 Ll
SOFT BEVERAGES 102.1 103.3 102.2 9.200 Slada yall g by 5 il
TOBACCO & TOBACCO PRODUCTS 100.4 100.8 100.4 2.300 ailaiie g gl
OTHER MEALS 105.4 105.4 106.1 9.300 6 Al daslal
READY-MADE CLOTHES,CLOTH & FOOTWEAR 106.6 104.9 104.0 67.400 ALhay) g Ll g udlall
READY-MADE CLOTHES & CLOTH 107.0 106.9 104.7 56.900 oY) 5 Ludll)
FOOTWEAR 104.5 102.4 101.8 10.500 LY
HOUSE RENT &RELATED HOUSE ITEMS 112.7 107.1 102.7 361.400 CSlsall
HOUSE RENT 113.4 107.3 102.6 336.800 Yl
POTABLE WATER 100.0 100.0 100.0 3.500 oLl
FUEL & POWER 104.8 104.4 104.4 21.100 PEBA PR
FURNITURE&HOUSEHOLD ITEMS&SERVICES 104.4 102.8 101.0 74.000 A0 el claadll g o Jagadll g LYY
FURNITURE,CARPET&COVERS 104.9 102.6 102.2 26.200 Aahe Vg dlaull 5 Y
COOKING& HOUSEHOLD EQUIPMENT 103.7 102.3 101.1 10.200 ad 3l 3 3eaY)
HOUSEHOLD UTENSILS 108.0 109.5 106.3 7.500 4yl gy
NON-DURABLE HOUSEHOLD ITEMS 104.9 107.6 102.4 12.000 (paad) lac YA jie Cladd 55 pera e alu
DOMESTIC SERVICES 102.2 101.5 100.0 18.100 A ) cileadl)
MEDICAL CARE&HEALTH SERVICES 115.3 112.5 104.8 18.500 dgalal) agliad)
TRANSPORTATION AND COMM . 106.6 103.8 102.0 149.300 aNLaiY g Jidl)
PERSONAL TRANSPORTATION 107.6 107.4 104.4 35.300 Jaaa dl) Jaill Jila s
TRANSPORTATION OPERATION ITEMS 109.6 104.5 102.8 36.100 Jall Jila s s ) 5e
PUBLIC TRANSPORTATION 108.4 103.2 100.8 42.400 Aalad) il ol Jaall
POST, TELEGRAPH&TELEPHONE 100.1 100.0 100.0 35.500 el 5 (3 _all 5 2l
RECREATION,EDUCATION&CULTURE 114.7 113.2 108.3 102.900 855 g anlail) g 48 531
RECREATION EQUIPMENT 91.1 100.0 100.9 23.500 3 5l 5 jeal
RECREATIONAL & CULTURAL SERVICES 102.7 102.2 100.0 9.300 Al 5 dpgd i) cileadl)
EDUCATION EXPENSES 124.1 119.0 111.8 70.100 alal) ey
OTHER EXPENDITURES 103.9 102.3 101.0 82.200 G A clads
GENERAL INDEX 109.1 105.8 102.8 1000.000 3) gall e
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TABLE(8-3) - CONSUMER PRICE INDEX NUMBER FOR BAHRAIN PER MAIN GROUPS AND SUB-GROUPS (1994-1995)=100
INDICE DES PRIX DE LA CONSOMMATION DU BAHRAIN SELON LES GROUPES ET LES SOUS-GROUPES (1994-1995)=100

GROUPS & SUB-GROUPS 2000 1999 1998 1997 A il Gl L) g dpensi 1) e ganall
WEIGHTS

FOODSTUFF, DRINKS & TOBACCO 101.8 103.1 104.1 103.0 2 454 il g iy g piall g it BR) 31 gal)
CEREALS & CEREAL PRODUCTS 110.4 100.3 100.5 99.0 256 Ledlatiia g gaall
MEAT 97.9 98.4 101.1 101.7 313 asall
FISH 91.5 96.3 100.1 100.1 241 o) latiag ey
DAIRY PRODUCTS 104.4 105.1 104.4 105.9 211 Lhlatia g Y
EGGS 96.9 92.7 97.6 102.3 43 ol
OILS AND FATS 112.1 111.3 116.9 122.3 65 Osaally g3l
FRUITS 97.9 106.9 111.1 110.2 255 4S) 5l
VEGETABLES 96.2 96.9 102.8 97.6 179 <l gl puzadl)
PULSES 97.4 99.4 98.6 99.1 30 P
SPICES 153.0 141.4 132.7 112.1 52 il sl
PICKLED AND SALT 120.0 124.4 125.2 119.0 13 pladall =la g YA
NUTS 105.1 102.7 107.2 106.0 53 <l sl
SUGAR & SUGAR PRODUCTS 103.9 107.5 108.2 108.5 101 Aliida s Sl
TEA, COFFEE & CACAO 101.9 103.1 101.8 100.1 44 FICNPRS PRE N
SOFT DRINKS & JUICES 102.8 102.6 102.3 102.2 132 Gilaka jall g iy g el
TOBACCO & TOBACCO PRODUCTS 137.4 132.9 122.7 106.0 48 aladiag gl
OTHER FOODS 100.4 100.2 95.6 95.6 229 S A dankal
FOODS OUT OF HOME 103.6 103.9 104.1 103.1 188 o)zl e ¥ sl
DURABLES& SEMI- DURABLE GOODS 102.3 102.4 104.2 105.1 7 546 B yarall dudi g 5 paral) aludl
FABRICS AND APPAREL 100.3 101.8 101.4 101.7 778 a5 A8V 5 Gl
READYMADE CLOTHES 99.5 101.2 100.3 100.4 528 o jalall Ludlall
CLOTHES AND WOVEN FABRICS 105.0 104.9 106.3 107.2 129 Jradill &y a5 408
FOOTWEAR 99.2 101.0 101.0 101.3 121 Jladll 5 391
HOUSING 99.6 100.5 104.0 105.5 2676 alisla y Suall
RENTS 99.6 100.6 104.5 106.2 2 406 Rl e
WATER, FUEL & LIGHTING 99.8 99.8 99.8 99.8 270 obaall g Belia¥l g 2 5l
HOUSING FURNITURE 95.0 96.3 99.2 100.4 747 A il O el 5 aduddl
FURNITURE 93.6 96.4 100.7 103.1 368 Gl gl g dand) 5 SIEY)
HOUSE APPLIANCES 94.4 94.4 96.6 97.1 256 4 il 3 3¢ )
HOUSEHOLD UTENSILS 102.7 102.6 102.8 103.3 39 A el il sa¥1 5 (S5
DETERGENTS 99.4 98.5 99.1 97.0 84 A il AsUail) o) 5a
TRANSPORTATION AND COMM. 101.4 100.8 100.2 101.6 1581 Gl sall 5 Jail
EDUCATION 127.4 127.6 127.9 127.2 492 pulaill
MEDICAL CARE 108.4 107.8 107.7 107.1 217 fnall Ale Hll g Slaadl)
PERSONAL CARE ITEMS 90.0 89.9 90.9 92.6 386 Fpad 3l Aall &l g0l 5 A5 )
RECREATION AND CULTURAL SERVICES 111.7 112.0 112.1 111.4 669 Aualy )l 5 48l 2aE
GENERAL INDEX 102.1 102.8 104.2 104.6 10 000 aladl ol a3 )
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TABLE(8-4) - CONSUMER PRICE INDEX NUMBER FOR TUNISIA PER MAIN GROUPS AND SUB-GROUPS 1990=100

INDICE DES PRIX DE LA CONSOMMATION DE LA TUNISIE SELON LES GROUPES ET LES SOUS GROUPES 1990=100

[T
GROUPS AND SUB- GROUPS 2002 2001 2000 1999 1998 WEIGHTS alud) g cile ganall

FOODSTUFF 165.3 159.4 156.7 150.0 146.7 41224 A
CEREAL PRODUCTS 208.1 197.9 190.8 185.9 173.8 5237 Csanll e da jite 3 5
MEAT AND POULTRY 170.7 165.9 164.9 157.0 152.5 9120 Calsally pgalll
FISH 207.2 202.3 195.5 189.6 180.7 1509 ol anall cilatia
EGGS 122.0 122.1 120.6 1215 135.9 880 ol
MILK AND MILK PRODUCTS 169.9 166.2 161.6 161.1 159.7 3952 it 5 cylal)
FATS 146.8 133.2 130.8 124.6 118.1 1909 iaal)
VEGETABLES 146.4 139.7 143.2 133.5 129.6 7019 paall
SALT AND SPICES 151.6 155.7 156.2 147.9 148.0 1221 sl 5 elall
CEREALS 153.5 144.9 135.7 123.2 127.8 5274 Jl
SUGAR AND SUGAR PRODUCTS 149.2 148.1 147.6 146.8 146.0 2639 DSl e A Hiasa 3 5y S
TEA AND COFFEE 114.9 114.9 114.9 114.9 114.9 1052 5 5¢dll 5 (5L
SOFT DRINK 189.0 185.4 180.1 174.2 160.8 1019 Al e Gy e
SPIRITS DRINKS 165.5 162.0 160.1 160.1 158.0 393 Agas s e
HOUSING 151.6 148.5 144.5 140.7 135.9 18 728 Sl
RENT 160.0 155.4 150.1 142.1 137.6 3776 il )
HOUSING MAINTENANCE 132.9 130.0 127.1 125.1 121.9 4858 Slasall e 35 Llpia
WATER AND LIGHTING 161.0 158.6 153.8 151.5 145.4 4769 el 5 Gl e Lall
FURNITURE AND BEDS 160.3 158.8 157.4 153.5 148.6 2171 5l 5 S
HOUSEHOLD ELECTRIC EQUIPMENTS 129.3 128.3 127.3 125.9 123.9 851 A jiall Al eIl < jpgaill
HOUSEHOLD UTENSILS 129.8 127.8 125.8 123.5 120.4 762 Faall il )
FURNITURE AND COVERS 170.9 165.3 157.8 151.2 142.4 1541 Gl jhay il g dglat)
MEDICAL CARE AND HEALTH SERVICES 161.2 158.6 156.0 152.7 147.0 9106 gl g Al g Abyuall
COSMETICS 165.5 160.3 158.7 157.3 152.5 1141 reatl) 3 5
DETERGENTS 178.1 175.2 173.8 169.2 163.7 1583 bl o 5
PERSONAL CARE 170.3 165.6 161.8 157.5 150.1 1634 408 et clend
MEDICAL& PHARMACEUTICAL COSTS 151.5 150.3 1475 144.5 139.0 4748 Alaay dph s
TRANSPORTATION 157.7 153.4 150.0 147.3 142.9 8777 Jai
PUBLIC TRANSPORTATION 179.5 172.6 166.9 166.4 160.7 3729 (o0 seall Jail
PRIVATE TRANSPORTATION 146.0 143.4 1415 136.6 132.7 4503 alal) il Jaall
TRANSPORTATION AND COMMUNICATIONS 105.1 105.1 105.1 105.1 106.0 545 LY 5 Jaill
CLOTHES 170.0 167.5 164.7 163.4 159.2 10 393 lusl)
CLOTHES FOR MEN 174.2 172.6 171.9 172.7 167.1 1564 Jdallda s pedle
CLOTHES FOR WOMEN 154.8 153.6 151.0 150.3 145.3 1001 sluill da Jla e
CLOTHES FOR CHILDREN 171.7 168.5 164.5 162.0 140.4 2038 Juibl Sl
UNDERWEAR FOR MEN 158.1 157.3 152.7 152.2 146.9 129 AESPIEREE
UNDERWEAR FOR WOMEN 167.2 165.7 162.8 161.4 155.9 248 bl 03y oo
SECONDHAND CLOTHES 199.2 193.1 185.8 177.7 173.8 769 Lad gl
ACCESSORIES 151.9 151.5 148.1 146.5 143.1 464 el >

FOOTWEAR 175.8 172.7 170.2 170.6 166.4 2747 LY
FABRICS AND REPARATION OF CLOTHES 155.6 153.8 152.7 151.5 149.5 946 ALl ol 5l 5 Ay
SERVICED RELATIVE TO CLOTHES 152.0 151.0 148.7 146.3 143.5 487 Gadlally ddlatie ileaa
ENTERTAINMENT AND CULTURE 168.7 164.4 162.0 159.7 156.6 11772 ABERY) g 48 31
TOBACCO AND CIGARETTES 153.4 150.8 148.7 145.7 145.7 4132 s gl
RECREATION EQUIPMENT 130.1 129.9 129.0 127.8 126.6 887 4 51 8 5
RECREATION 210.7 209.4 202.7 200.0 188.5 138 48 il aalie
FOODS OUT HOME 196.1 185.9 180.2 177.0 1711 2929 Jrad) z s @)
EXPENDITURE ON EDUCATION 178.4 176.1 176.5 175.9 171.6 2792 el s
CULTURE 151.8 148.2 145.6 142.3 137.3 894 A3
GENERAL INDEX NUMBER 162.6 158.2 155.2 150.8 146.8 100 000 pladl il a8 )1




TABLE(8-5) - CONSUMER PRICE INDEX NUMBER FOR ALGERIA PER MAIN GROUPS 1995=100
INDICE DES PRIX DE LA CONSOMMATION DE L' ALGERIA SELON LES GROUPES 1995=100

MAIN GROUPS 2003 2002 2001 2000 T )l e ganall
FOODSTUFF, DRINK AND TOBACCO 149.4 143.0 141.3 134.6 il g puall g AgiBY)
CLOTHES AND FOOTWEAR 162.9 160.1 155.8 149.1 LdaYly Gudlal)
HOUSING 184.3 179.3 179.0 175.8 adbel g sl
HOUSING FURNITURE 121.4 121 120.3 118.8 i) a0 g0y LN
MEDICAL CARE 159.0 156.4 153.9 150.3 Ladladl g dggdal) cilasal)
TRANSPORTATION AND COMM. 150.3 140.5 135.4 133.5 CyLai) g Jail)
ENTERTAINMENT & EDUCATION 110.8 111.4 111.2 110.3 AR 5 4 ) 5 Al
OTHER EXPENDITURES 161.6 160.8 152.1 147.6 s A clad g adu
GENERAL INDEX 150.6 145.6 142.4 137.5 alad) ol l) a3 )
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TABLE(8-6) - COST OF LIVING INDEX NUMBER FOR S.ARABIA PER MAIN GROUPS1999=100
INDICE DES PRIX DE LA CONSOMMATION DE L’ARABIE SEOUDITE SELON LES GROUPES 1999=100

MAIN GROUPS 2004 2003 2002 2001 2000 1999 dowi ) cls gaanall
FOODSTUFF AND DRINKS 103.4 98.6 98.0 97.6 98.0 100.0 iy g iall g daakay
CLOTHES AND FOOTWAER 89.6 91.8 92.3 92.9 95.0 100.0 LdaY) 5 Gudlall g Aady)
RENT&FUEL 100.3 100.0 100.0 100.1 100.0 100.0 258505 Sl g axe )
HOUSING APPLIANCES 94.5 96.2 96.8 97.3 98.8 100.0 o ) Gy
MEDICAL CARE 101.4 101 100.8 100.7 101.2 100.0 Akl de
TRANSPORTATION AND COMM. 94.2 94.8 96.4 96.3 100.1 100.0 Nl g Jadl
EDUCATION&ENTERTAINMENT 98.1 98.7 99.3 99.5 99.7 100.0 oAl aadail)
OTHER COMMODITIES & SERVICES 103.9 103.2 100.8 98.8 99.6 100.0 s AY) claadll g alud)
GENERAL INDEX 98.9 98.6 98.0 97.8 98.9 100.0 plad) i) a8 )
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TABLE(8-7) - CONSUMER PRICE INDEX NUMBER FOR SUDAN PER MAIN GROUPS(JANUARY 1992=100)(MEDIUM INCOME GROUP)

INDICE DES PRIX DE LA CONSOMMATION DU SUDAN SELON LES GROUPES(JANVIER 1992=100)

MAIN GROUPS 2003 2002 2001 2000 1999 L ) e ganall
FOODSTUFF, DRINKS AND TOBACCO 6 326 5785 4 966 4 945 4 670 &y Gl ) g alakal)
CLOTHES AND FOOTWAER 3 849 3948 4098 4031 4011 45daY) g udlal)
HOUSING COST 8370 7910 6 896 6 280 5 257 OSedd)
HOUSING OPERATION 3730 3 557 3519 3716 3 899 40 el il g
HEALTH CARE 8728 8 403 7776 7 081 6 314 daual) 4 L)
TRANSPORTATION AND COMM. 10 928 10 443 8 844 9083 8 662 COlal gall 5 Jall)
ENTERTAINMENT 6 563 6 192 5 506 4233 3 046 4 i)
EDUCATION 8435 8 360 8 395 7943 7057 padail)
OTHER 5905 5830 5 767 5 536 5 057 s A
GENERAL INDEX 6 424 5990 5680 5449 5077 plad) ol l) a8 )




TABLE(8-8) - CONSUMER PRICE INDEX NUMBER FOR SYRIA PER MAIN GROUPS 2000=100

INDICE DES PRIX DE LA CONSOMMATION DE LA SYRIE SELON LES GROUPES 2000=100

MAIN GROUPS 2003 2002 2001 2000 L )l s gannal)
FOODSTUFF 107.0 103.0 105.0 100.0 i) 3ad) 2) gal)
WATER, FUEL AND LIGHTING 120.0 110.0 100.0 100.0 slall g 3la¥) g 2 g8 ol
PERSONAL ACQUISITIONS 105.0 101.0 100.0 100.0 duaddl) cliiial)
DETERGENT 104.0 101.0 100.0 100.0 48U <l gl g 3
MEDICAL CARE 122.0 110.0 105.0 100.0 4 9491 9 Aplaal)
EDUCATION AND CULTURE 132.0 112.0 101.0 100.0 48U g aulecil)
TRANSPORTATION AND COMM. 123.0 110.0 102.0 100.0 clal) gall g Jil)
PERSONAL SERVICES 116.0 103.0 102.0 100.0 daaddl) cilaadl)
CLOTHING 103.0 99.0 104.0 100.0 elusl)
COVERS AND TOWELS 109.0 102.0 101.0 100.0 cadlia g Gy
HOUSING FURNITURE & APPLIANCES 99.0 98.0 99.0 100.0 At iad) ) gy g iy
DURABLE CONSUMER GOODS 103.0 103.0 102.0 100.0 o yara ASlgtiad adu
RENT 124.0 105.0 101.0 100.0 sy
GENERAL INDEX 109.0 104.0 103.0 100.0 plad) oulidl) a8 )
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TABLE(8-9) - CONSUMER PRICE INDEX NUMBER FOR IRAQ PER MAIN GROUPS 1993=100

INDICE DES PRIX DE LA CONSOMMATION DE L'IRAQ SELON LES GROUPES 1993=100

MAIN GROUPS 2003 2002 2001 2000 Laga AN Ol 54Y) B ) cle ganal)
WEIGHTS
FOODSTUFF 4179 3588 3289 3040 63.2 A Bl) ) gal)
TOBACCO 1517 1746 1696 1796 3.5 Geill g claall
FABRICS AND APPAREL 3250 3113 3019 2 882 9.7 adlall 5 Auially)
HOUSING FURNITURE 3297 3248 3174 3 057 31 4 Fall cildly)
RENT 20 234 14 280 8793 5325 11.5 Jay
FUEL AND LIGHTING 49 011 9279 9334 9 481 2.1 el g 368 g1l
TRANSPORT AND COMM. 6 286 5105 5140 4 875 4.9 Bl gall 9 Jail)
MEDICAL CARE 24729 25 095 22 953 20 744 1.5 451 5 Agdal) cilaadd)
OTHER EXPENDITURES 5 554 4938 4 597 4 562 0.5 4o pile ciladd g alu
GENERAL INDEX 6 944 5197 4 355 3743 100.0 aladl ulidl) a3 )
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TABLE(8-10) CONSUMER PRICE INDEX NUMBER FOR OMAN(MUSCAT) PER MAIN GROUPS&SUB-GROUPS 1995=100
INDICE DES PRIX DE LA CONSOMMATION DE OMAN(MUSCAT)SELON LES GROUPES ET LES SOUS-GROUPES 1995=100

GROUPS & SUB-GROUPS 2003 2002 2001 2000 a1 oY) pLad g A ) e ganall
WEIGHTS
FOODSTUFF,DRINK& TOBACCO 99.6 99.7 100.8 101.4 26.453 Al g g pdial) g 430300 ) gal)
CEREALS & CEREAL PRODUCTS 91.1 91.4 92.2 96.1 4.519 Lilatia g gl
MEAT AND POULTRY 104.2 104.4 104.9 103.2 4.333 Gl sall g asall
FISH 101.2 108.5 113.5 109.3 2.041 Al
EGGS 103.4 101.8 101.8 103.1 2.852 oanll s Leiilatie g culsll
OIL AND FATS 103.9 103.8 110.7 112.0 1.344 Sisa 35 osaall
FRUITS 92.9 92.4 94.3 95.5 3.437 4S) 4l
VEGETABLES 96.8 94.9 94.2 95.5 2.375 <l 5 _padll
DRY AND CANNED LEGUMINOUS 88.2 89.8 92.2 93.5 0.461 dlaall g A8l il gaal)
NUTS 109.0 107.7 108.2 106.5 0.367 ISR WEN |
SPICES & SALT 108.4 108.4 108.3 106.2 0.543 iy @l
SUGAR AND SUGAR PRODUCTS 104.6 100.9 100.0 100.9 1.437 Aladie g S
TEA AND COFFEE 102.6 104.8 105.4 105.8 0.619 5 5edll 5 (gL
OTHER READYMADE FOOD 103.7 103.4 103.0 103.3 0.899 s oala Al Ale il ga
DRINKS 95.7 96.0 96.2 98.1 0.980 Al asll ) gyl
TOBACCO & TOBACCO PRODUCTS 162.7 162.9 163.2 163.0 0.246 ailatia g gl
FABRICS AND APPAREL 96.7 98.8 98.6 99.2 7.874 33l Guhall g il guuiall
HOUSING FURNITURES 96.5 96.5 97.1 98.6 6.230 Al jial) <l jagaill g adeal)
MEDICAL CARE 183.4 187.7 195.7 196.9 0.924 Laall e Yl g dauall claadd)
TRANSPORTATION AND COMM. 90.1 91.0 92.2 95.2 19.767 a¥lai¥) g Jilll claad
ENTERTAINMENT AND CULTURE 93.3 95.5 97.6 98.4 2.250 Lagad l) Claadld) g A8LESY
EDUCATION SERVICES 105.8 107.3 107.5 106.3 2.159 daglail) ciladl)
OTHER EXPENDITURES 94.8 93.1 90.6 92.1 6.387 ¢ AY) claadll g alud)
HOUSE RENT & FUEL & LIGHTING 96.0 96.0 96.4 96.7 27.956 slagslls 28 681 5 CoShunal) sl
GENERAL INDEX 96.8 97.1 97.8 98.8 100.000 plad) Al a3 0
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CONT. TABLE(8-11) - CONSUMER PRICE INDEX NUMBER FOR PALESTINE PER MAIN GROUPS & SUB-GROUPS 1996=100
INDICE DES PRIX DE LA CONSOMMATION DE LA PALESTINE SELON LES GROUPES ET LES SOUS-GROUPES 1996=100

GROUPS & SUB-GROUPS 2003 2002 2001 2000 1999 1998 1997 1996 Aol 035 ALY 5 Zp M e sandl
WEIGHTS
TEXTILES,CLOTHING & FOOTWEAR 128.57 128.33 123.35 125.89 123.20 121.87 112.79 100 9 511 Ahall g Gudlall g Al
TEXTILES & CLOTHING 130.06 126.62 126.21 114.91 100 7 152 oulall g AsadY)
TEXTILES 108.15 108.27 108.74 107.41 100 186 AsadY)
READY MADE CLOTHING 130.69 127.15 126.92 115.22 100 6 839 5 oalall Gudld)
TAILORING 128.17 124.61 113.67 109.53 100 127 Adalall s Juasill
FOOTWEAR 113.26 112.85 108.71 106.37 100 2 359 4aa)
HOUSING SERVICES GROUP 147.27 143.96 133.16 126.46 116.73 109.40 105.48 100 6 942 Al liesa g GSanal)
HOUSE RENTS 127.50 127.50 106.88 100.00 100 806 OSlaall gl
FUEL AND POWER 134.92 115.90 110.16 107.23 100 4 546 4alall g 2 g8 )
WATER CHARGES 121.68 118.55 111.59 104.43 100 1169 clall cilasy
OTHER HOUSING SERVICES 100.00 100.00 100.00 100.00 100 421 GA S ladd
FURNITURE & HOUSEHOLD GOODS & SERVICES 122.51 120.82 118.76 123.68 125.44 117.29 110.79 100 7418 A jial clasdll g aludlg i0Y)
FURNITURE AND CARPET 130.34 130.95 118.07 110.07 100 2 688 Al 5 By
HOUSEHOLD TEXTILES AND OTHER FURNISHING 129.28 130.51 124.14 118.02 100 894 Al jiall ) aeaill y e gunall
HOUSEHOLD APPLIANCES 121.60 123.35 117.64 109.62 100 1752 A il 5 3
HOUSEHOLD UTENSILS 113.46 123.54 118.27 117.94 100 762 A e il gl Sl )
HOUSEHOLD OPERATIONS 115.22 114.88 109.59 104.93 100 1273 A e Jleel s a8l
HOUSEHOLD SERVICES 110.05 108.49 102.69 102.51 100 49 A il cleadl)
TRANSPORT AND COMMUNICATION 173.55 160.88 137.04 125.19 117.57 107.85 106.64 100 12 680 alaiyl g Jail
PERSONAL TRANSPORT EQUIPMENT 130.76 121.41 105.24 100.16 100 2 381 faad 3l Jal) il
OPERATION OF PERSONAL TRANSPORT EQUIPMENT 148.80 132.44 116.91 112.82 100 4 507 faad 3l Jal) ailu g Juis
PURCHASED TRANSPORT 118.06 113.18 107.13 105.64 100 4615 Aalad) Jaall cilana
COMMUNICATION 51.48 70.06 80.91 99.97 100 1177 GYLaiy)
EDUCATION 129.44 123.11 117.87 114.62 110.46 106.57 104.89 100 3959 palatll cilaad
SCHOOL FEES 117.07 109.95 106.12 105.45 100 1996 palaill o gus )
EDUCATION EQUIPMENT 110.59 108.02 106.87 105.19 100 904 Apagdat il 0l
OTHER EDUCTION SERVICES 113.43 113.51 106.99 103.56 100 1059 dc gl aalad Cilead
MEDICAL CARE 138.59 131.08 128.73 126.65 124.08 116.11 110.44 100 4793 il dle )
SERVICES OF PHYSICIANS 149.95 141.70 127.20 115.96 100 1142 ANARGAINEY
HOSPITAL CARE 100.00 100.00 100.00 100.00 100 577 Clddiuall clads
MEDICAL & PHARMACEUTICAL PRODUCTS 113.38 116.11 111.03 107.51 100 1970 LVauall  dpkll cilaiial
OTHER MEDICAL CARE 139.88 132.64 122.05 115.22 100 1104 Ac siia dph Gledd
RECREATION & CULTURE GOODS AND SERVICES 95.61 93.25 93.43 95.50 103.97 111.16 106.94 100 1577 A1 5 Aagb il ciladdll g adud)
RECREATIONAL GOODS 93.05 102.69 111.63 107.28 100 1354 Aagad il Al
RECREATIONAL & CULTURAL ACTIVITIES SERVICES 110.32 111.76 109.15 104.92 100 223 2L daed i) cilaadl)
MISSCELLANEOUS GOODS AND SERVICES 140.60 133.58 128.71 127.56 120.41 110.68 106.77 100 5859 e giia ciladd g ddu
PERSONAL CARE 153.65 149.90 125.76 113.67 100 331 Apad il sl
GOODS FOR PERSONAL CARE 119.88 116.95 111.13 106.88 100 1990 Apaddl) clasdl) alu
EXPENDITURE IN RESTAURANTS AND COFFEES 151.30 135.89 119.01 111.58 100 1943 oalid) 5 setadl cilars
GENERAL INDEX 123.28 119.93 113.63 107.62 100 100 000 alad) olial) eé)l\




TABLE(8-12) - CONSUMER PRICE INDEX NUMBER FOR QATAR PER MAIN GROUPS 2001=100
INDICE DES PRIX DE LA CONSOMMATION DE QATAR SELON LES GROUPES 2001=100

Laga sl 013!
MAIN GROUPS 2003 2002 2001 2000 1999 WEIGHTS L) e ganal)
FOODSTUFF, DRINKS AND TOBACCO 100.9 101.2 100.0 100.2 99.7| 18124 Al 5 iy’ peiall g A01380) ) gl
CLOTHES & FOOTWEAR 96.8 98.3 100.0 97.5 93.8 804.6 Llay g Ldad¥) g Gudhall
HOUSE RENT & FUEL & LIGHTING 120.1 101.8 100.0 98.5 100.5| 2072.0 Akl g 258 gl 5 JlaY)
HOUSING FURNITURE & APPLIANCES 98.6 97.1 100.0 98.7 96.7 965.2 L jhall ol jagaill 5 &2V
MEDICAL CARE 100.4 97.8 100.0 98.9 96.2 229.2 daal) cilasid)
TRANSPORTATION AND COMM. 92.6 101.1 100.0 93.8 93.8| 2337.1 sl gall 5 JA)
EDUCATION AND CULTURE 99.4 95.9 100.0 95.6 94.1 1128.6 48 il g ABLEL) g aatac)
OTHER SERVICES 106.0 105.2 100.0 99.1 95.5 650.9 4o giial) cilaxidlg adud)
GENERAL INDEX 102.5 100.2 100.0 98.6 97.0  10000.0 pladl o) o3 )
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TABLE(8-13) CONSUMER PRICE INDEX NUMBER FOR KUWAIT PER MAIN GROUPS&SUB-GROUPS 2000=100
INDICE DES PRIX DE LA CONSOMMATION DU KUWAIT SELON LES GROUPES ET LES SOUS-GROUPES 2000=100

MAJOR GROUPS OF EXPENDITURE 2003 2002 2001 G e garag Al ga
FOOD PRODUCT 103.3 101.1 100.4 438l ) gall
CEREAL AND BREAD 100.1 99.7 99.2 BYNPREPTN|
MEAT ,POULTRY AND FISH 105.7 101.0 100.4 a5 zlaall 5 salll
DAIRY PRODUCTS AND EGGS 100.8 99.9 99.3 ol s Gy Cilatie
OILS AND FATS 96.1 97.3 98.9 sy gl
FRUITS AND VEGETABLES 103.7 102.2 100.6 il 5_padll 5 4S) 5al)
SUGAR AND SUGAR PREPARATION 99.4 99.0 99.4 adladie s Sl
TEA, COFFEE AND COCOA 103.0 102.4 101.6 SIS 5 054l 5 LAY
OTHER FOOD 102.1 101.5 100.9 GA A 3 se
FOOD AWAY FROM HOME 103.5 104.9 101.6 Joiall )& Akl
BEVERAGES AND TOBACCO 107.2 104.9 100.6 &l g by g pdiall
BEVERAGES 98.5 99.2 99.8 Gl g el
TOBACCO 123.9 116.2 102.3 &l s
CLOTHING AND FOOTWEAR 108.4 105.6 105.8 pddl) s gala g g lasl)
CLOTHING 107.6 104.4 109.8 LSl
FOOTWEAR 112.6 111.6 111.8 el il sala
HOUSING 103.7 102.0 101.1 OSeual) lard
HOUSE RENT 103.9 102.1 101.1 CSasall Sl
WATER 100.0 100.0 100.0 olall
FUEL AND POWER 100.5 100.5 100.5 ailall 5 285l
HOUSEHOLD GOOD AND SERVICES 100.6 100.2 100.3 A 5ie clerd g el
FURNITURE AND CARPETS 109.4 109.1 108.4 Al g &Y
HOUSEHOLD TEXTILES AND FURNISHINGS 96.4 96.5 94.4 Al yiall <l eaill g Cils gusiall
HOUSEHOLD APPLIANCES 100.4 100.2 104.2 A yall 8 e
HOUSEHOLD UTENSILS 102.2 103.0 101.8 A e & gal 5 S )
HOUSEHOLD OPERATIONS EXCEPT SERVICES 107.2 107.4 103.4 Gladdl) o UEul A e Jlael g o)
HOUSEHOLD SERVICES 88.8 87.4 88.9 Ayl Gleadl)
TRANSPORT AND COMMUNICATIONS 95.8 97.4 100.1 EBlual gall g Jail)
PERSONAL MEANS OF TRANSPORTATION 99.8 101.5 101.3 Apadall Jall Jilu g
OPERATION MEANS OF TRANSPORTATION 100.1 101.2 101.2 Jaill Jila s Jaseis
PUBLIC TRANSPORTATION 103.2 105.8 103.2 Aalad) Jaill cleas
MAIL, TELEPHONE AND CABLE 71.3 72.9 92.6 el p g G
EDUCATION AND MEDICAL CARE 115.2 108.7 106.5 Laall g datedl] cilardl)
EDUCATION 110.8 108.1 106.2 aalactl)
MEDICAL CARE 125.4 110.2 107.1 dphll Gleaal)
OTHER GOODS AND SERVICES 110.1 110.3 105.3 s A cladd g ddu
RECREATION 107.9 113.0 109.1 48 )
PERSONAL CARE 109.5 105.6 102.1 fpadd clexd 5 ol
MISCELLANEOUS GOOD AND SERVICES 113.0 110.3 103.2 e sile Clead 5 alus
GENERAL PRICE INDEX 103.5 102.3 101.8 pladl il a8 )
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TABLE(8-14) - CONSUMER PRICE INDEX NUMBER FOR LIBYA PER MAIN GROUPS 1999=100

INDICE DES PRIX DE LA CONSOMMATION DE LA LIBYA SELON LES GROUPES 1999=100

MAIN GROUPS 2003 2002 2001 2000 L A 3y Lz 1) il ganall
WEIGHTS
FOODSTUFF 76.8 77.1 87.9 97.6 460.0 41ad) ) gal)
CLOTHES 60.8 65.6 83.0 93.7 141.0 Sl
HOUSE SERVICES 83.3 87.1 86.8 97.9 90.0 Ala s 5 (Suall
HOUSING FURNITURE 76.9 79.0 82.2 95.5 88.0 )
MEDICAL CARE 97.0 101.7 106.7 100.9 28.0 daall
TRANSPORTATION AND COMM. 99.0 99.3 96.6 97.7 86.0 gl gall g Sl
EDUCATION 83.4 85.7 97.1 99.7 41.0 palaill
OTHER COMMODITIES & SERVICES 80.3 81.7 92.3 98.1 66.0 A Sladd g alu
GENERAL INDEX 78.2 79.8 88.5 97.1 1000.0 plad) oilidl) o8 )1}
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TABLE(8-15) - CONSUMER PRICE INDEX NUMBER FOR EGYPT(1) PER MAIN GROUPS 1986/1987=100
INDICE DES PRIX DE LA CONSOMMATION DE L'EGYPTE SELON LES GROUPES 1986/1987=100

MAIN GROUPS AREA 2003 2002 2001 2000 1999 1998 1997 1996 1995 L ) il garal)

FURNITURE&DURABLES (URBAN 117.8 111.7 109.2 108.1 107.8 106.6 678.4 668.2 491.5 8 parall 4SMgia) aduall g SIZY)
RURAL 110.4 104.2 103.4 102.9 102.6 102.2 749.4 744.6 493.8

FOOD& BEVERAGES URBAN 137.5 129.0 123.8 122.5 119.5 116.0 361.1 346.8 310.1 Gl il g aladal)
RURAL 132.6 123.7 120.3 118.6 115.1 113.0 332.4 320.8 296.1

HEALTH URBAN 119.1 118.3 116.8 115.6 113.9 110.3 326.0 311.3 266.3 daal)
RURAL 123.5 122.8 121.2 120.5 119.2 114.5 314.2 299.7 264.7

HOUSING URBAN 1071 106.1 105.9 105.5 102.7 102.4 294.2 286.5 281.1 Ala jliia g (sSasal)
RURAL 106.0 105.9 105.4 104.7 103.0 102.8 314.2 312.1 248.3

TRANSPORTATION& URBAN 120.4 119.1 1171 117.0 113.7 112.2 444.6 422.6 399.4 COlal gall g Jadl)

COMMUNICATIONS RURAL 111.1 109.4 107.0 107.0 104.3 103.4 361.6 357.6 380.6

CLOTHING& FOOTWEAR (URBAN 126.8 124.8 122.2 119.7 116.8 114.6 366.2 346.4 305.8 Lday) g AdadY) g udlall
RURAL 119.8 118.0 116.5 114.0 111.0 108.9 333.0 321.6 324.1

MISCELLANEOUS URBAN 145.5 142.4 141.2 136.5 134.8 126.4 412.2 374.9 312.7 4o siie clard g adu
RURAL 128.9 125.5 125.0 123.8 121.9 109.9 360.5 316.7 288.6

ALL ITEMS URBAN 132.7 127.3 123.9 121.2 118.0 114.5 383.2 366.3 319.9 plad) a8l
RURAL 127.7 121.7 119.2 116.9 113.7 111.1 351.8 340.2 303.0

Vee=a7/80 Gulad 1447/1440 AN 5 JA Giag ook 8 (Y T 49Y) Bail by Lal ¢ V4V /144 0 alad AN 5 JAal iy ok 1441 & 1490 alad A gall cilily (V)
(1) DATA OF THE COUNTRY FOR YEARS 1990&1991 BY WIEGHTS ACCORDING TO THE 1990/1991 INCOME&EXPENDITURE SURVEY AND DATA FOR THE PERIOD 1997/2003
BY WIEGHTS ACCORDING TO THE 1995/1996 INCOME&EXPENDITURE SURVEY&1995/1996=100
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TABLE(8-16) - CONSUMER PRICE INDEX NUMBER FOR MOROCCO(1) PER MAIN GROUPS AND SUB-GROUPS 1989=100

INDICE DES PRIX DE LA CONSOMMATION DU MAROC SELON LES GROUPES ET LES SOUS-GROUPES 1989=100

GROUPS & SUB-GROUPS 2002 2001 2000 1999 1998 1997 1996 1995 1990 | daua a8l oyl 3eY eLuEY‘J Ao ) Gle ganall
WEIGHTS
FOODSTUFF 164.2 157.5 159.1 156.7 158.1 153.0 155.0 153.9 108.0 45.15 A5 3810 ) gl
CEREALS & CEREAL PRODUCTS 143.3 142.4 141.8 141.2 140.6 139.4 140.2 136.1 107.9 8.98 AilEidia g o gaall
MILK 142.7 139.7 137.4 137.3 136.9 135.8 133.7 129.9 105.6 3.57 AilEida 5 calal)
FATS 139.9 140.1 135.3 127.6 129.9 131.6 142.5 132.1 101.6 3.76 A dll ) gall
MEAT 176.6 165.1 162.8 1721 175.1 1711 172.8 161.0 103.7 10.26 el
FRESH FISH 179.0 166.9 178.1 186.2 196.8 181.1 168.6 143.4 102.5 1.08 okl ol
PRESERVED FISH 174.4 168.6 164.4 162.3 158.9 158.3 148.6 143.5 106.5 0.03 el cland)
FRESH VEGETABLES 192.1 166.7 196.2 162.1 182.3 166.5 181.7 200.8 120.8 5.49 gkl )
DRY VEGETABLES 217.9 234.2 224.3 195.1 181.5 196.2 231.4 230.8 112.0 0.51 Ll sl
PRESERVED VEGETABLES 179.1 177.4 173.4 168.7 166.5 161.8 162.1 140.9 101.8 0.25 Aleall yadld)
FRESH FRUITS 214.4 2054 174.8 186.4 166.4 166.5 161.3 202.9 130.0 1.94 A jal) 4S) all
DRY FRUITS 175.7 165.4 162.9 162.3 155.1 162.4 168.0 161.9 102.1 0.48 Al 4S) gall
PRESERVED FRUITS 101.3 101.4 102.2 106.4 107.2 107.4 104.6 106.3 99.8 0.01 Alaal) 45 gall
SUGAR & SUGAR PRODUCTS 127.5 126.7 126.1 128.6 121.9 1171 114.7 113.0 108.7 2.39 A Sl ol gall 5 S
TEA AND COFFEE 111.3 112.4 115.4 117.2 118.6 118.6 117.0 122.3 99.0 2.32 A A ke 3 ga 53 gl 5 (LA
OTHER FOODS 192.0 206.6 246.4 243.0 237.0 199.1 165.7 159.7 106.4 1.08 A Anle o g
SOFT DRINKS 168.7 161.6 154.1 152.5 150.5 148.3 146.5 1441 108.2 0.52 S EPPRN|
TOBACCO AND CIGARETTES 181.1 181.1 181.1 1771 172.1 160.8 142.0 151.9 109.6 2.50 BEEWN P i
FABRICS 166.2 163.5 161.3 157.6 152.9 147.3 142.0 137.3 105.0 7.48 ol
FABRICS FOR MEN 157.2 155.7 154.9 153.4 149.6 146.0 141.0 136.5 105.5 1.55 S [ENG RVERGIEN g N
UNDERWEAR & CLOTHES(MEN) 161.8 161.8 160.7 158.0 153.9 149.6 1444 137.4 104.1 0.22 Ja Ll s sudall g Adalall Gudiddl
FABRICS FOR WOMEN 169.3 167.1 165.6 163.7 158.4 150.1 144.7 138.9 104.1 1.20 sluall A A1) Gl
UNDERWEAR & CLOTHES(WOMEN) 161.0 159.9 157.0 1563 153.6 1468 1425 1376 103.9 0.49 eluill il gusiall g Aalalall Sl
FABRICS FOR CHILDREN 178.7 174.0 171.6 168.0 162.6 156.9 151.0 145.8 105.9 1.45 Jaly puSe
FABRICS 142.8 142.7 141.6 140.8 139.8 137.1 134.1 131.1 107.8 0.29 A58y
MAINTENANCE & REPARATION OF CLOTHES 150.8 149.3 1475 1435 1405 136.8 1316 1279 1045 0.37 okl 7Sl 5 Adaball
FOOTWEAR FOR MEN 163.5 160.4 157.1 148.7 141.6 137.4 134.1 130.2 104.3 0.60 BEG PN
FOOTWEAR FOR WOMEN 163.6 160.1 156.9 150.1 145.2 139.7 132.8 128.5 104.1 0.47 claall 453a)
FOOTWEAR FOR CHILDREN 185.9 181.4 175.7 166.2 159.6 150.3 144.2 139.8 104.7 0.66 Jalayl 43s)
MAINTENANCE & REPARATION OF SHOES 151.5 149.0 146.4 1421 139.7 135.8 129.9 128.9 103.7 0.17 LY Aay 73kl

(1): DATA FOR URBAN AREAS

s aall b sll <l ()
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TABLE(8-17) - CONSUMER PRICE INDEX NUMBER FOR YEMEN PER MAIN GROUPS (NOVMBER 1999=100)
INDICE DES PRIX DE LA CONSOMMATION DE SELON LES GROUPES DU YEMEN (NOVMBER 1999=100)

MAIN GROUPS 2003 2002 2001 2000 L Al oY) L ) cile gannall
WEIGHTS
FOODSTUFF AND DRINKS 148.9 127.6 118.9 104.9 4381.2 il g piall g £131)
TOBACCO&TOBACCO PRODUCTS 189.0 177.2 125.8 105.7 1 484.5 Gl g ) 5 A5
CLOTHES & FOOTWEAR 120.8 116.9 108.4 104.3 871.5 LdaY) g pudlal)
HOUSE SERVICES 133.5 120.5 111.1 103.1 1327.2 Ala a9 ¢Sad)
HOUSING FURNITURE & APPLIANCES 114.6 109.4 106.2 103.2 405.1 4 il il ) 5 SY)
MEDICAL CARE 127.1 122.1 115.5 102.5 267.3 daal)
TRANSPORTATION 124.1 120.3 116.5 100.3 425.6 Jadl)
COMMUNICATIONS 118.0 116.7 108.4 102.4 18.9 eyl
ENTERTAINMENT AND CULTURE 108.3 103.0 101.4 99.3 84.1 A3 5 48 1)
EDUCATION 129.3 129.1 111.7 99.4 52.1 padacil)
HOTELS& RESTAURANT 153.2 139.9 135.9 117.2 283.3 (@il 5 aslaal)
OTHER COMMODITIES & SERVICES 115.3 111.3 106.6 103.1 399.2 de giia ciladd g alu
GENERAL INDEX 145.6 131.4 104.6 10 000.0 plad) pull) QBN
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